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AUTHOR QUESTIONNAIRE

Dear Author/Editor/Translator:

On the following pages please find the questionnaire that we send to all authors, editors, and translators. The information you provide here is essential to our efforts to promote and sell your forthcoming book. Your responses to pertinent questions are considered the foundation for successful promotion of your work, and the more thoughtful your responses, the better we will be able to represent the book.
We use this questionnaire as a guide for publicity, mailing lists, advertising, sales, book exhibits at conferences, review media, and other marketing opportunities. We also use it to answer inquiries from reviewers, booksellers, librarians, and others interested in your work. This is a standardized questionnaire, so it may contain some questions not precisely tailored to your work. Please complete it as fully as you can.
You may return the completed questionnaire to me via email at linda.manning@utah.edu, or you may return a printed copy to our address as listed above.

Thank you.

Linda Manning
Marketing Manager

The University of Utah Press

Author Questionnaire

Today’s Date: _____/_____/______

Section 1: Basic Contact Information

(Please let us know if your contact information changes at any point.)
Name:

Name(s) of co-author(s) if any:

Complete title and subtitle of book:

Home address and telephone number (please include Zip/Postal code):

Office address and telephone number(s) (Please include Zip/Postal code, and fax):

E-mail:

Would you prefer correspondence be sent to your: 


___ home  ___ office?

May we release your phone number(s) or email to interested parties, e.g. media or bookstores interested in scheduling a signing?


 ___ yes ___ no
If yes, please indicate which you prefer for us to disclose:


___ home phone  ___ office phone ___ email  
Section 2: What We Need to Know about Your New Book

1. Readers in what fields will be most interested in your book? 

(Please mention academic disciplines as well as specialized non-academic markets.)

2. To help us prepare promotional copy for your book: 

A. Provide a brief (300 words/2-3 paragraphs) description of your book. Be mindful that much of this description will be used as the basis for the seasonal catalog and press releases, which are generally sent to retail and wholesale book buyers and book review editors who may not be schooled in the language of your discipline. Therefore, the description that you write for your book should be written for the general reader. Please include the following:

1. What are the book’s main selling points?

2. What about the book is new, different, or controversial?

3. What are the three main points of your book?
4. How would you sum up your book in one sentence in order to convince someone that he/she needs to read/buy your book?
B. Provide a one paragraph bio (150 words or less).  Please include the following:

1. Any related or educational degrees

2. Any institutional affiliations

3. Any books you have previously published

3.
What are the competing or related books in the field? 

a. Please include the names of their authors, publisher, and year of publication. 

b. How does your book differ from these books?

4. If this is an edited edition:

a. Who are the contributors?

b. What are their affiliations? 

c. Which of these contributors are most well known by your potential readers? 
Section 3: Getting Your Book Reviewed
1. What are the most important scholarly and general publications that might review your book? 

a. Note any reviewers with whom you are acquainted.
b. Indicate the two publications you feel are the most suitable for possible space advertising (subject, of course, to budget constraints).

        Scholarly 







        General

2. What hometown or other newspapers might review your book or otherwise 
note its publication?

a. Please include the names and addresses of editors and reviewers.

b. Please highlight the names of editors and reviewers you know.

3. Is there a public information office (University News, Public Relations, etc.) at your institution? If so, please provide the email address and phone number of a person we can contact to help us promote your book. If your current institution issues any publications, please provide the name and address of the editor.

4. What local radio and television stations may have programs suitable for announcements, interviews, or review of your book, and include addresses:

Section 4: Promoting and Selling Your Book!
1. Who are the top 6-10 people in your field who “have to” know about your book
for course adoption? What institution or affiliation are they associated with? If you have email addresses, please include them.
2. At which meetings and conferences would it be appropriate to exhibit your book?

a. Note those organizations of which you are a member and those meetings 
you generally attend.

b. If you plan to speak, lecture, or deliver a paper before these or any other groups within the coming year, please let us know where and when.

3. Do you know of any state, regional or national book award competitions to which we should submit your book after publication? (Please provide addresses and contact persons.)

a. Are there any awards or other forms of recognition for which your book 
may be eligible? 

b. Are there any organizations or associations that give out book awards 
for the topic or genre of your book?

4. What editorial positions do you hold with professional journals?  

5. Which bookstores or specialty stores in your area should know about your book? Please include addresses or contact info:

6. Do you have access to mailing lists comprised of individuals or groups who might constitute a special market for your book? If so, please describe.
7. Are you interested in participating in bookstore events, or, if a radio or television station expressed interest, would you be willing to appear in person or to be interviewed by phone on the subject of your book?

8. If your book is appropriate for course adoptions, list the names and level of courses in which the book would be a required text. Please also note courses in which your book would be appropriate as a supplemental text.

9. Are there any listservs, electronic journals, USENET newsgroups, bulletin boards or Web sites that we should explore in marketing your book? Please list and include addresses for the site(s) and the moderator(s), and indicate any in which you are a regular participant.

10. Do you have a personal home page or blog? Note: We will link your home page and/or blog to your book’s page on the University Press website.

11. Do you have a Facebook/Twitter account that could be used to promote the book? If so, please be sure to become a fan/follow the U of U Press pages. www.facebook.com/uofupress

www.twitter.com/uofupress

12 .Please provide us with a photograph of yourself for potential use on the book jacket or in other promotional material. An informal snapshot is often as useful as a formal portrait. (Be sure to include a statement of the photographer’s identity and PERMISSION TO USE THE PHOTOGRAPH. We cannot use copyrighted photographs unless accompanied by a permission statement.)

We welcome any additional suggestions for promotions not covered in this questionnaire.

Thank you.

Please return this questionnaire to:
linda.manning@utah.edu

The University of Utah Press

J. Willard Marriott Library

295 South 1500 East, Suite 5400
Salt Lake City, UT 84112-0860

Linda Manning, Marketing Manager

801-585-9786

